[itde black dress
lile red wagon;



% | !




I & (

[tide black dress
litde red wagon;

IIIIIIIIII




<; 6 1% |
%! % $ B
I &<

>> 17 $

023 6 ! 78/ !

95/ % ! | + !

6 8.3 71 - %

& ‘ 8& %! %%

1 O . 0
< ' % ! ! I’ A & B; !
! ! I >l ! ‘
$ ? & B?! = o &
' | = $ 1$
A &D
1. http://www.mediapost.com/publications/?fa=AriglshowArticle&art_aid=106446
2. Peters, Tom (2008e-imagine! Business Excellence in a Disruptive. Agp://www.moen.com/pressroom/article.cfm?cType+dl&ase=391
3, http://www.bcg.com/Media/PressReleaseDetails2idptcm: 12-24864
4. “I Am Woman, Hear Me ShopBusinessweelEebruary 14, 2005. Special Report. http://wwwiessweek.com/bwdaily/dnflash/feb2005/nf20050214.394ib_082.htm

5, Why She Buys: The New Strategy for Reaching th&l\&étost Powerful ConsumerBridget Brennan, 2009. http://smallbiztrends.cord®09/marketing-to-women. html
6. “Hello, Girls”. The Economistyarch, 2009. http://www.economist.com/businessfaeddisplayStory.cfm?story_id=13278440&CFID=81518RCETOKEN=22995754




< $
9 5 =I
9 |
Lo
-,.0 000
-,>
-500 000 -.00 000!
? ) @
!
E& "F&
& N &1
1 IG
H <l 9
( 43555 % +.00
F8557:G$ H F854:: 854.1G$% | F85454G$
) F85481G& ;A # #
4 2 o< ? 9 7 4 2
< 2 # $ 4 ) ? !
-.0000 -,> !

% 3:55$555 3.55%$555&
; $ %% (



/0025
/0+55 /0+.,
/0+0+

[0+/,

$ 6/00257
# 6/00257
J 4 ; 6/00257
$ C 6/00257
6/00257
C 6/00257
< 6/00257
D 6/00257
?  6/00257
4 A # 6/00257
$ 6/0+557
A # # 6/0+.7
;. B 6/0+.,7
? 6/0+.,7
? 6/0+.,7
;< ? 6/0+.,7
4 C 6/0+.,7

B OAT

? ; 6/0+.,7
< 6/0+.,7
B 2 6/0+ 7
? 6/0+.,7
? ; 6/0+.,7
; 6/0+.,7
' $ | C 6/0+.,7
6/0+.,7
D *; # 6/0+0+7
6/0+0+7
;< 6/0+0+7
# $ 6/0+0+7
4 6/0+0+7
C) 6/0+0+7
4 6/0+0+7
? 6/0+0+7
9 6/0+0+7
6/0+0+7
4 ? 6/0+/,7

;S # 6/0+/,7
L



C; +l

!

!

!

!
M

19
JAC; ?
M
(
&

6/5

+5 7!

J ;) +J A
C;+l 1? ) 1?
@
$
! ?!
! )!
2 !
% $
)I




,. %% ” ] % )

C 9 N
D @ D
D

# 4 #
,  J < %
& J $ #
#
&
+, "

1 ?

$ %



47

%

?2C

149

17

47

17

LIl

49

10



4

%%

<

"M !

'Q R SI0 A%
#4,  AOH I<$4 9 1$C 6/00 7
1:&C 6/00 7!

9 4 D
!

¥ P RO

M 16+ T,S.
'JTI0O ' T.0 7
M 611U v
7!

% !
/0 !

% & +

% ] !

/.0 $A +5+ 9 D9 /0+0+
HSS02.2 .+SH )SS 0 =S. =8+5



E&1 &1 F 6
I & C
1
[ ) B <4 !
) FA IG
& (" %) (+ (%
EB " 19
[ ! ! & G+ + (#
+ (% (%
E & [
'&
G+ o, (" - (% (%
E& 755 | " FG + %
$ + # (I (%
E& "
" 19
I ] [ 11 1
* ' ) 1G 01 $ ( $ (2 (, %
E& .00 A
" | &*
X? & ) .00
FFF & * [ % $ ! Il
! & 9
& FG I # (* ) (/ (,%
E& F M & F &
"l FG $
(# + 3 # (% (,%







